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National Gems & Jewelry Technology Administrative Center Neway International Trade Faors Ltd.
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Add: Rm. 2215, Tower C, Global Trade Center, No. 36,
Beisanhuandonglu, Dongcheng Dist., Beijing, 100013, China
Tel: +86-10-58276172/6061/6062/6063

Fax: +86-10-58276064

E-mail: fair@jewellery.org.cn

website:www.jewellery.org.cn
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China International Jewellery Fair 2009
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China International Jewelry Fair is co-organized by two authorized agencies: Gems & Jewelry Trade Association of China (GAC) and
National Gems and Jewelry Technology Administrative Center (NGTC). As one of the three major gems and jewelry fairs in China
Mainland, China International Jewelry Fair attracts the gems and jewelry manufacturers, wholesalers, retailers and franchaisees from
15 countries and regions. The Fair provides decent environment for business matching and trading, and offers good opportunities
for jewelers, designers, gems and jewelry examers and the related people, to conduct communication and cooperation. Now the
Fair has attracted the attentions from all over the world market, and has become one of the most popular and influential jewelry

fairs in China.
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China economy has witnessed a fast
development, and the growth rate
ranks top among the world economy
bodies. Even in the world economy
crisis era, China’s luxury consumption
increase has exceeded those of other
countries.

In 2009, China became one of the most
important jewelry consuming market,
and the gems and jewelry consumption
here reached 220 billion RMB (32 billion
USD). The market consumed 54.5 tons
of platinum jewelry, taking 75.5% of the
total consumption of the world market;

500 tons of gold, ranking top in the
global market;

More than 25 billion RMB (3.6 billion
USD) worth of diamond, ranking the
second;

And 825 tons of silver jewelry.

In the recent years, the market has
witnessed a steady increase in the
consumption of ruby, sapphire, crystal

and fashion jewelry. China keeps the
major jade market, and the biggest
fresh water pearl producer, outputting
95% pearls of the world market, and
acting as the most important hub for
world pearl trade.

China is one of the major manufacturers
and exporters of inset jewelry,
gemstones and fashion jewelry.
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Manufacturers, Wholesalers, Retailers, Distributors,
Franchisees and Agent Dealers
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We cooperate with more than 120 media from China
Mainland, Taiwan, Hong Kong, Macao, Japan, Korea, Sri Lanka,
the US, France, the UK, Iran, Russia and Thailand. The media
report on the fair profoundedly by varieties of forms, such as
advertisement, interview and special subject.

Besides this, we issue the information of the fair and the
exhibits of the exhibitors via websites regularly.

Beijing, as the political center, economy center and culture
center of China, poccesses the major media agencies
in the country, which offers considerable potential for
market development and trading. The city also plays a
very important role in connecting the cities around and
mobilizing the economy development of the said cities,
especially those in North-East, North-West and North China.

Total Space: 40,000 s.g.m Booth Number: 2,000

Gems: Diamond, Jade, Ruby and Sapphire, Aquamarine,
Emerald, Synthesized Stones, Amber, Coral, Cat’s Eye,
Tourmaline and Opal.

Jewelry: Pearl Jewelry, Diamond Jewelry, Platinum Jewelry,
Silver Jewelry, Gold Jewelry, K-Gold Jewelry, Jade Jewelry.

Others: Watches and Clocks, Precious Metal Items,
Gemmological Minerals, Jewelry Tools and Facilities,
Packages, Props, Jewelry Testing Machinery and Measuring
Instrument, Organizations and Media.

ETDERX! Programming
FDERANBEERETURLN . AEDETWA
RINBERZIRARSIPN T ESIESR N EH
W IBIESIEs ISR E.

We would integrate our influence over the market, our
credibility in the industry, and our authoritative information

resource, and organize some constructive seminars and
forums to regulate and guide the the market.
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After years of accumulation, we have built a database of 60
thousand so buyers and visitors from all over China and 31
countries and regions. In order to construct a more effective
platform for the participants, we would put more force in
the invitation of international and local buyers and visitors.



